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Abstract 

Michael Baxandall, in Painting and Experience 

in 15th Century Italy (1988), shows the 

existence of a series of rules that painters were 

advised to follow. These "guidelines" explained, 

for instance, how each different figure or hand 

position painted, within that specific cultural 

context, represented a different concept. These 

rules helped the painter maintain relevance in 

that historical and cultural context. [1]  

    Today, more than 500 years after the 

Renaissance Italy described by Baxandall, 

companies all around the world are trying to 

teach Machines and Algorithms (M/A) to see 

and understand what they see (image 

recognition). However, this process of 

signification, simple for a human being, is still 

complex for M/A. Therefore hundreds of 

thousands of workers, therefore, are hired, 

through crowdsourcing platform, in order to 

label what they see. An image of a house 

appears on the monitor and the worker then 

attributes the "house" label to that image. These 

images are then categorized by the received 

label, or semantic area, and then collected in 

databases which are used to train M/A. [2]  

    However, this labelling process produces a 

series of problems. The workers are paid in 

pennies per image labelled and work in 

precarious working conditions without any labor 

protection. [3] Sometimes the annotators are 

required to label unknown scenes or objects 

(e.g., objects and tools in a physics laboratory) 

even when they lack the competence or 

knowledge. Moreover, if the employer considers 

their work unsatisfactory, payment can be 

denied without any explanation. [4] All these 

different reasons often cause insufficient and 

confusing labelling. Yet these "low quality" 

labels are determining the way M/A understands 

the world. 

   Furthermore, every time we make a click on 

internet, on social media we are not only 

conveying some information, but also engaging 

and establishing a pedagogical process. We are 

not only viewers and users, instead, we are 

teaching M/A how to look at the world. [5]   

   Given this context, I would like to address 

some questions as follows: What are the 

consequences of a learning process that is 

confused, inaccurate, and qualitatively poor, in 

this unprecedented historical moment where 

there are more M/A than human beings 

examining and trying to create sense of what 

they see? What are the implications of this low 

quality work, which does not appear today as an 

image but instead as labelled data, which in turn 

contributes to fully defining the visual 

experience of these M/A? [6]      
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